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America is Hungry for 
Martha Stewart’s New 
30-Minute Dinner Kits

Consumers rushing 
to get Martha’s 
delicious recipes  
and seasonal 
ingredients delivered 
to their doorsteps 

For the next 
48-hours, readers  
in New Hampshire  
get $20 off and  
their 4th box free 

Over 4 million dishes 
have been sold, and 

sales continue to skyrocket 

for the meal kit delivery 

service Martha & Marley 

Spoon.

“My kits make it possible 

for even the busiest of us 

to make delicious and easy 

meals. Customers love the 

fresh ingredients and the 

amount of time they save,” 

said Martha Stewart.

A closer look at this  

convenience-enabling phe-

nomenon suggests it was 

just a matter of time before 

sales took off. 

A simple solution for 

Americans of all ages 

-- seniors in particular -- 

Martha & Marley Spoon is 

perfect for those who want 

to enjoy healthy, nutritious 

and fresh dinners in just 30 

minutes a day. Martha & 

Marley Spoon sends Martha 

Stewart’s trusted recipes 

and fresh, pre-portioned 

ingredients directly to your 

door. 

Unlike other meal kit 

companies, Martha & 

Marley Spoon works with 

award-winning producers 

and purveyors so that you get 

fresh, healthy, and delicious 

ingredients in every meal.

Best of all, ingredients go 

from the farm to your table 

(instead of spending 2 weeks 

in a truck traveling to local 

supermarkets), food waste is 

reduced  (Americans waste 

187 pounds of fresh produce 

annually), and you can save 

hundreds of dollars per year 

(Americans throw away $24 

billion in produce alone each 

year).

Martha-Approved Meals  
In 30 Minutes A Day

The Martha & Marley 

Spoon culinary team is led 

by 14-year industry veteran 

Jennifer Aaronson, who 

earned her chops in the test 

kitchens of Martha Stewart 
Living.

Aaronson has condensed 

decades of experience into 

a once-weekly “meal kit” 

that lets consumers make 

delicious, restaurant-quality 

meals in just 30 minutes a 

day and at a fraction of the 

cost of eating out -- without 

planning, shopping, or 

kitchen stress.

With Martha & Marley 

Spoon, consumers eat 

delicious dinners, break 

bread with loved ones, 

and feel better about what 

they’re eating.

Best of all is the simplicity 

of the service. 

First, consumers choose 

from Martha’s delicious 30-

40 minute recipes. There 

are 7 new dishes and 3 

customer favorites available 

each week, many of which 

come from the thousands 

of recipes Martha Stewart 

has shared through her 

television shows, books, 

magazines, and website 

over the years. 

The team sends the 

recipes, along with all of the 

pre-portioned ingredients 

needed to cook them, 

directly to customers’ doors 

in a chilled, insulated box. 

By delivering the exact 

quantities, there’s never 

any food waste or half-used 

ingredients rotting in the 

back of the fridge.

Fans of the product love 
that all they have to do is 
cook, relax, and enjoy the 
experience. Each recipe 
takes around 30 minutes, 
which enables households 
to eat well and have plenty 
of time for other important 
things.

As Martha says, “Save 
time to make time for 
everything else you want to 
do.” 

Why Americans Are 
Raving About This 
“Dinner in a Box”

The Associated Press calls 
Martha & Marley Spoon 
“the best meal kit,” and the 
company has been featured 
in the New York Times, 
USA Today, Fortune, The 
Today Show, and more. 
In June alone, news of the 
service was covered by over 
157 media outlets, seen and 
heard more than 600 million 
times.

What sets this meal kit 
service apart? We’ve boiled 
it down to 7 simple reasons:

1. Trusted, time-tested 
recipes. While other 
companies offer 
unproven meal options, 
Martha & Marley Spoon 
sends you the best 
of Martha’s 18,000+ 
recipes, so every meal 
you cook is a winner. 

2. Time-saving cooking 
techniques. Martha & 
Marley Spoon meals use 
Martha’s smart cooking 
techniques so you can 
enjoy a delicious meal 
in as little as 20 minutes, 
with no planning or 
shopping whatsoever.

3. Choice and variety. 
Martha & Marley 
Spoon offers 7 new 
recipes and 3 customer 
favorites to choose 
from weekly, with plans 
for both couples and 
families. It is the only 
service in America that 
provides total choice of 
what to cook for both 
families and 2-person 
households. 

4. Thoughtfully-sourced 
ingredients. Martha & 
Marley Spoon works 
with local suppliers to 
bring the very best to 
your table, including 
organic produce, 
artisanal cheeses 
and condiments, and 
ethically-sourced meats 
and seafood. 

5. Timeless recipe cards. 
Every box comes with 
beautifully-designed, 
sturdy recipe cards that 
are easy to follow and 
reuse.

6. Wholesome, balanced 
meals. Recipes are 
designed for healthy 
weeknight cooking 
and eating, quick 
preparation, and they’re 
a clear winner over take-
out and frozen meals.

7. The freshest food around. 
Martha & Marley Spoon 
focuses on fresh, local 
food that is sourced as 
little as 24 hours before 
shipping, meaning that 
your food arrives at its 
best. 

“I Absolutely Love What  
You Are Doing For Me”

Rod, one of thousands of 
happy customers says, “I just 
wanted to thank all at Martha 

& Marley Spoon. Quality, 
value, convenience, I could 
go on. Amazing, delicious, 
healthy, wonderfully 
orchestrated meals with a 1, 
2, 3 cooking approach. By 
the way, I started by ordering 
this for my college daughter 
who never boiled water prior 
to December. She is now 

making herself amazing, 
healthy, fresh food. Yay!”

Another email writes 
“Praise to all, I love my 
meals. The Moroccan 
Spiced Chicken with 
Vegetables – delicious. The 
spinach tortilla cannelloni  – 
spectacular! But the best so 
far is the Chicken Soup with 
Sweet Potato, Collards and 
Quinoa. I would describe 

it as light, sweet, and 
satisfying. I thank you once 
again for the exceptional 
standards.”

And yet another says, 
“You are the best! I am 
amazed at how perfect your 
service is for me. I enjoy 
the offerings and quality put 
into each box, always easy 
and fun to prepare. I love 
the special gifts. This level 
of service is exceptional. I 
can’t imagine life without 
Martha & Marley Spoon.”

Martha & Marley Spoon’s 

success -- and glowing 
customer reviews -- make 
it easy to see why sales 
are booming nationwide 
and why people can’t stop 
talking about it.

Get A 100% Free 
Martha & Marley Spoon 
Box in New Hampshire

Initial subscriptions to 
Martha & Marley Spoon 
have been snapped up after 
being featured on The Today 
Show and in The New York 
Times, Associated Press, and 
The Washington Post. With 
thousands of subscribers 
nationwide, and the 
283,000+ global followers, 
it’s clear households are 
“liking” what they see. 

Starting at 7am today, 
local New Hampshire 
residents get $20 off their 1st 
box, plus their 4th box 100% 
free of charge (up to $131.20 
in free meals). That’s right - 
subscribe today and save $20 
instantly, then enjoy 2 more 
weekly shipments at cost, 
and your following shipment 
will be 100% free of charge 
(and you don’t even pay 

shipping). Subscriptions 
can be canceled at any 
time with a quick call or 
on the website. Simply visit  
signup.marleyspoon.com and 
order using code NEWS88 in 
the next 48 hours. Orders 
will be served on a first-
come, first-serve basis and 
are subject to warehouse 
capacity limits.

Subscribe online to 
beat the rush. For urgent 
questions, call toll-free  
1-800-381-3617 on 
weekdays from 9AM - 9PM 
EST. Operators do not take 
orders by phone, but can 
walk you through ordering 
on your own computer or 
mobile device.  

Get your special 
discounts now at  
signup.marleyspoon.com 
using code NEWS88. 
Consumers who miss this 
48-hour window to try 
Martha & Marley Spoon 
may be placed on backorder 
until a future delivery date is 
available.

Fast-growing Martha & Marley Spoon is shipping thousands  
of meals every week to hungry customers across the country. 
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Hammond said there are 
steps residents can take to 
help prevent these sorts 
of health problems, which 
include testing well water 
for arsenic and treating the 
water if needed. She also 
said anyone with concerns 
about bladder cancer is 
encouraged to share those 
with their doctor. 

New Hampshire DHHS 
and NHDES encourage 
people with private wells 
to test their well water for 
arsenic every three years 
to reduce their risk of blad-
der cancer and other health 
risks associated with arse-
nic exposure. 

Margaret Karagas, 
Ph.D., director of the Dart-
mouth Children’s Environ-
mental  Health and Dis-
ease Prevention Research 
Center at Dartmouth and 
Project Leader for the 
Dartmouth Toxic Metals 
Superfund Research Pro-
gram said, “Our studies 
raise the possibility that 
health effects due to arse-
nic exposure occur at vari-
ous ages in the U.S. popu-
lations. These findings 
underscore how important 
it is for people to test their 
private wells to ensure 
their drinking water does 
not contain elevated con-
centrations, and to contin-
ue efforts to understand 
the health impacts of low 
level exposures.” 

Arsenic is a colorless, 

odorless, tasteless, semi-
metal and exposure is 
associated with various 
health effects in addition 
to bladder cancer, includ-
ing lung and skin cancer, 
heart disease and diabetes. 
Children may be especially 
vulnerable to health risks 
such as impaired brain de-
velopment, growth prob-
lems and unhealthy im-
mune systems. 

In recognizing Bladder 
Cancer Awareness Month 
in May and Drinking Wa-
ter Week – May 6-12 – the 
New Hampshire DHHS 
and NHDES urge residents 
to have their private drink-
ing water wells tested for 
arsenic. 
Adam Urquhart can be reached 
at 594-1206 or aurquhart@nash-
uatelegraph.com. 
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the cohesive “umbrella” of 
Christianity. Faith was the 
way of life – for every-
one. God was a given, not 
a question mark.  This 
cohesive community belief 
found its highest expres-
sion in the elaborate – and 
collaborative – construc-
tion of the cathedral. 

The cathedral itself is 
a perfect manifestation 
of interconnectivity and 
community across time 
and space – a miraculous 
convergence of divergent 
skills, thousands of hours 
of thousands of lives all 
working towards one goal 
– the unity of architecture 
aimed at something loftier 
than self.  This democracy 
of labor included master 
craftsmen-quarrymen; 
stone cutters; sculptors; 
mortar makers; masons; 
carpenters; blacksmiths; 
roofers; and glassmakers 
– each running a full work-
shop on site that depended 
on a cast of assistants, 
apprentices, and common 
laborers. They had to work 
together and coordinate 
every part of the construc-
tion, practicing the preci-
sion of perfect geometry 
every step of the way.  
The master mason was 
continually checking that 
each stone was perfectly 
horizontal and level, even 
as he was using a plumb 
line to make certain each 
wall was perfectly vertical. 
Any mistake in the founda-
tion would endanger the 
wall that was to be built on 
top of it.  If one stonecutter 
was off by inches, the en-
tire structure could topple.  
As remarkable as the skills 
involved was the patience 
of generations dedicated to 
the task at hand. 

One of my fondest 
memories visiting a 
cathedral occurred when 
I visited Hereford Cathe-
dral, in England, home to 
Mappa Mundi – the largest 
medieval map known 
to exist, circa 1300 – a 
perfect manifestation of 
this cohesive medieval 
worldview.  Drawn on a 
single sheet of vellum, this 
circular map includes 420 
towns, 15 Biblical events, 

33 animals and plants, 32 
people, and 5 scenes from 
classical mythology, with 
Jerusalem at the center 
and the Garden of Eden 
placed on the Eastern most 
edge at the top of the map, 
signifying the beginning of 
the world. 

The cohesive medieval 
viewpoint expressed in 
Mappa Mundi has its roots 
in the Coptic Church – the 
very first Christian church 
founded on the teachings 
of St. Mark who brought 
Christianity to Egypt dur-
ing the reign of the Roman 
emperor Nero in the first 
century.  

In 2008, the Coptic 
Church, of Natick, Mas-
sachusetts, purchased St. 
Francis Xavier Roman 
Catholic Church – built in 
1898 by French-Canadian 
immigrant millworkers 
and closed by the Catholic 
Diocese in 2003 – to answer 
the needs of 200 families 
in a five-state region as it 
is the only church of its 
kind between Nashua and 
Canada. In 2016, the Coptic 
Orthodox Church, recog-
nized as one of “the most 
imposing churches in all of 
New England,” was granted 
a New Hampshire Land and 
Community Heritage In-
vestment grant of $390,000 
towards its restoration. 

This imposing space 
– with its basilica-style 
vaulted ceilings, a 190-foot 
high central tower and 
elaborate gold iconos-
tasis wall sequestering 
the sanctuary – inspired 
Symphony NH Executive 
Director Marc Thayer 
to propose a concert 
featuring a menagerie 
of musical traditions, 
embracing unity in com-
munity through the unity 
of music. The concert is 
made possible through 
the support of the New 
Hampshire Charitable 
Foundation, the Samuel T. 
Hunt Foundation, Sym-
phony NH musicians and 
community performers.

The concert will feature 
four of Symphony NH’s 
most experienced musi-
cians who also claim 
divergent backgrounds 
– Greek violist Kathleen 
Kalogeras; Armenian 
violinist Sargis Karapety-
an; Austrian Katherina 
Radberger; and Georgian 

cellist Alexander Badalov.  
Diya Ganesh will perform 
alongside her brother Dar-
shan Ganesh, playing the 
mridangam, ancient South 
Indian hand drums.  Paul 
Lizotte, Rivier University 
English professor and 
an accomplished Boston-
area fiddler, will perform 
French Canadian music. 

The unity of music 
lies in abstraction.  As it 
transcends language and 
nationality, music dwells 
outside the realm of trans-
lation, touching emotion 
and spirit, bypassing the 
rational mind. 

We so often look past 
architecture.  Goethe said 
the best architecture is 
“silent music.”  The unique 
menagerie of archways, 
vaults and chambers in a 
cathedral such as St. Mary 
and Archangel Michael 
offers a particularly sub-
lime venue for music. As 
different “voices” – differ-
ent musical instruments 
– interact antiphonally 
with each other and the 
space itself, they produce 
a dazzling auditory experi-
ence, not unlike watch-
ing sunlight streaming a 
variegated spectrum of 
color through stained glass 
windows. 

Both architecture and 
music are spatial experi-
ences – in terms of move-
ment and time. We move 
through space in archi-
tecture, one step at a time 
– just as we move through 
time one measure at a time 
in music. We cannot walk 
through more than one 
space at a time just as we 
cannot listen to more than 
one musical note at a time. 
In a concert, we enter into 
the temporal “room” of 
music.  Both architecture 
and music force us to “be” 
in the present, to interact 
with our surroundings by 
allowing space and time to 
unfold at its own pace. 

Nashua’s only cathedral 
is a rarity. It is a rare op-
portunity for everyone and 
anyone in Nashua to wit-
ness a multi-cultural con-
cert in this rarefied space. 
Come and here it sing!
Quincy Whitney is a career journal-
ist, author, historian and Nashua 
resident for more than 40 years. 
Contact Quincy at quincysquill@
nashuatelegraph.com or quincy@
quincywhitney.com.

St. Mary and Archangel Michael Coptic Orthodox Church
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